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Literature Review on MICE Economy

CAl Li-bin WANG Qiong

Abstract: In recent years the MICE industry because of its strong economic effect and social influ—
ence are attracting more and more attention. The development of MICE industry is inseparable
with all walks of life. In the long run the MICE industry plays an very important role in China’s e-
conomic development. Research on the MICE abroad is systematically and thoroughly and has
made quite a number of research results. Based on the analysis of the relevant foreign MICE liter—
ature this paper concluded the academic research about MICE abroad focused on the impact
study of MICE MICE performance evaluation decision-making and motivation of participation the
MICE management and service development. Systematic review of these four themes has been
made in this paper. Research limitations in the field of foreign literature are briefly analyzed ho-
ping to provide useful reference for the related research in China.

Key words: MICE industry; MICE impact, performance evaluation; exhibitors” motivation;

MICE services
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